
Marketing & PR 
The most extensive & innovative campaign to date



Marketing innovation

Å Over £380K of marketing budget invested in a promotional campaign to 
reach more than 3 million industry professionals

Å New and innovative digital channels launched using the latest in marketing 
technology

Å Marketing communications are tested to ensure they are compatible with a 
number of devices including iPad, desktop computers, handheld devices and 
more.

Å SMS campaign will ensure professionals that are often field based receive our 
communications

Å The Energy Solutions mobile website allows visitors to register from smart phones 
with ease

Å Google advert campaign to increase our reach Organised by



Å The  website www.energysolutionsexpo.co.uk re-launched in Jan 2012 improving usability and 
navigation. 

Å For 2011 www.energysolutionsexpo.co.uk had:

Å 179, 294 page views +27% on 2010

Å 45,982 visits +32% on 2010

Å 38,231 unique visitors +30% on 2010

Å Over 200 relevant external links direct to www.energysolutionsexpo.co.uk

Å Increased avenues to market due to more media partners, Google marketing campaign, 
integrated online campaign including text messages, advertising and emails to industry 
professionals.

Å The website contributed to 41% of overall pre-registrations

Å Energy Solutions community was launched during the 2011 campaign giving visitors and 
exhibitors the opportunity to plan their day, book meetings and save dates directly in their 
calendar.

The website 
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Emails & data

Å Over 160,000 individuals with an interest in energy will receive our messages using our Energy 
Solutions database alone

Å Selected data from UBM events and publications including: IFSEC, Safety & Health Expo, 
Facilities Show, Building Magazine, BD Magazine, Property Week and EMC will also be utilised

Å Total data reach of 280,000 

Å 25 emails communicating the latest show updates are scheduled in for 2012

Å 8 reminders to pre-registered visitors confirming event details and visitor numbers will be sent

Å Energy Solutions emails have an average open rate of 20%  - a 6% increase on email averages

Å Energy Sense, an industry specific newsletter launched in 2011 to bring exhibitors, visitors, 
partners etc interesting and relevant content regarding the market.
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Direct mail

Å 23,000 individuals will receive the A5 teaser postcard 

Å A further  45,000 will receive the preview booklet outlining the speakers, education, features, 
exhibitors and networking opportunities at the event

Å 10,000 specifically chosen recipients receive a direct mail piece detailing the education and 
features at the show.

Å Exhibitors have the opportunity to invite key clients as VIPs with the experience including: 
-Access to a private VIP lounge
-Complimentary refreshments
-Wifi
-Massages

Å Energy Solutions is proud to be a green event, therefore visitors will receive their unique reference 
number to print their badge at the show.

Å Direct mail contributes to 12% of registered attendees
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Direct mail visual
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